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Canon imageRUNNER ADVANCE platform wins BLI awards for usability and scanning
· Buyers Laboratory Inc. recognises Canon’s newly introduced print platform for its ease of use, scanning capabilities and ability to provide seamless workflows
· The Canon imageRUNNER ADVANCE platform provides improved efficiency, security, cost savings and lower environmental impact

REIGATE, 22 December 2009. Canon Europe, world leader in imaging solutions, has been recognised by Buyers Laboratory Inc. (BLI) with two “Outstanding Achievement Awards” for its recently launched Canon imageRUNNER ADVANCE print platform. 
The world’s leading independent evaluator honours the most innovative products and solutions in the market with its seasonal “Fall 2009 Outstanding Achievement Awards”, and recognised the Canon imageRUNNER ADVANCE platform for its “ease of use” and “outstanding scanning capabilities”.
BLI European Laboratory and Research Manager David Sweetnam said, “The process of converting hard-copy documents into digital files has never been quicker or easier than with the imageRUNNER ADVANCE platform. As softcopy and hardcopy convergence continues to be a mission-critical workflow for companies, Canon has raised the bar for scanning features on its next generation imageRUNNER ADVANCE print platform.”
Canon’s new advanced multifunctional print (MFP) platform underpins a completely new range of MFPs – the imageRUNNER ADVANCE C5000 series (30/35/45/51ppm),  C7000 series (55/65ppm) and C9000 PRO Series of ‘light production’ devices (60/70ppm)– that feature hundreds of enhancements from the previous iR platform. Having taken on board customer and partner insight, the new range has been designed to address the increasing demands of today’s businesses by providing heightened efficiency and security, cost savings and a lower environmental impact. 
BLI recognised Canon’s imageRUNNER ADVANCE platform for its usability; enabling users to store their own personal workflows and processes, including all settings and destinations, as a single one-touch button. The new QuickMenu greatly enhances ease of use as personal workflows are linked to the user account and can be accessed via the console control panel. BLI also felt the control panel more intuitive than ever before, aided by a large touch screen. 

Canon was also recognised for the host of new scanning features on the Canon imageRUNNER ADVANCE MFPs. The new platform enables users to scan paper documents quickly and to a multitude of destinations. Incorporating new file formats which include Adobe® PDF, Office Open XML and Reader Extensions, Canon imageRUNNER ADVANCE makes it easy for users to work effortlessly with hardcopy documents, mark-up and apply notes, insert annotations or save documents for long term archival.  

Trevor Dodsworth, Head of Product Marketing, Canon Business Solutions, Canon UK and Ireland comments, “Documents are the lifeblood of any organisation and handling hard copy and electronic documents is an integral part of office life. By automating paper-intensive document processes through powerful scanning functionality and a new user-friendly interface, Canon imageRUNNER ADVANCE enables workforces to become more productive.”
Dodsworth continues, “We see the Canon imageRUNNER ADVANCE as a truly groundbreaking technology and are excited that BLI has already acknowledged its ease of use, and shown that this range of devices can simplify the way organisations work in the future.”

Test reports are in progress and will be available upon request.
- ENDS -

About Canon UK
                              

Canon is a world-leading innovator and provider of imaging and information technology solutions for the home and office environments. 

        

Canon has a global philosophy of Kyosei - living and working together for the common good, which clearly demonstrates commitment to customers, staff and the environment shared by all. 

Canon (UK) Ltd is the UK marketing and sales operation for the global company based in Tokyo, Japan.  In the UK Canon employs around 1,700 people in various locations including Ireland. 

The main business focus for Canon (UK) Ltd is in two clearly defined market segments: Business Solutions covering both the office and professional printing environments (including: multifunctional printers, IT consultation, photocopiers, printers, large format printers, fax machines, document management hardware & software) and Consumer Imaging (input solutions: film and digital SLR cameras, digital still compact cameras, camcorders, binoculars, calculators and scanners; and output solutions: Inkjet and laser printers, faxes, desktop all-in-ones and multimedia projectors).  Broadcast Division is an extension of our product portfolio covering the supply and servicing of professional lenses and their accessories to the Television Broadcasting environment.

Further information about Canon UK Ltd is available at: www.canon.co.uk or visit the Canon Press Centre http://www.canon.co.uk/About_Us/Press_Centre/index.asp 
UK Media enquiries, please contact:

Adam Poole                                                          Katherine Luke or Emily Clarke

Canon (UK) Ltd                                                   Nelson Bostock Communications

01737 220000                                                     + 44 (0) 20 7792 7433

Adam_poole@cuk.canon.co.uk                      emily.clarke@nelsonbostock.com
About BLI
Since 1961, Buyers Lab has been the leading independent office-equipment testing lab and business consumer advocate. In addition to publishing the industry’s most comprehensive and accurate test reports on office document imaging devices, each representing months of exhaustive hands-on testing in BLI's US and UK laboratories, the company has been the leading source for extensive databases of specifications and pricing on copiers, printers, fax machines and multifunctional products. The company's databases cover over 10,000 products and have a long-standing reputation for being the industry’s most trustworthy and complete source for global competitive intelligence. They are available to BLI subscribers online via the company's bliQ competitive information service. This encyclopedic resource also provides quick and easy access to BLI's First Look Reports, Field Test Reports, Lab Test Reports, Solutions Reports, and BLI-produced articles. 
In addition to the testing of office equipment for its subscribers, Buyers Lab provides consulting services to buyers and a vast array of confidential for-hire private testing services that include document imaging device beta and pre-launch testing, performance certification testing, consumables testing (such as toner, ink and photoconductors), software and solutions and print media testing (including virgin and recycled papers). 
For more information on Buyers Lab, please call +44(0) 118 977 2000, visit www.buyerslab.com, or e-mail info@buyerslab.com
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